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Fuel economy and CO, results for the Ferrari Roma in mpg (I/100km) combined: 29.1 (9.7) to 15.9 (17.8). CO, emissions: 220 - 404 g/km. Figures shown
are for comparability purposes; only compare fuel consumption and CO2 figures with other cars tested to the same technical procedures. These figures may not reflect real life driving results, which will

depend upon a number of factors including the accessories fitted (post-registration), variations in weather, driving styles and vehicle load.

roducing our 40-year anniversary publication

with the help of Blush Editions was such fun

that | couldn't resist repeating the experience.

This second Maura Wasescha magazine is much

more than a real estate catalogue: it reflects all the
firm's many and varied facets and the wide range of services we
offer. Maura Wasescha is worlds away from the conventional real
estate agencies. My team and | have evolved a unigue vision of
the process of buying, selling or renting a property. We tailor our
approach to each customer's specific requirements, ensuring
that you will feel at home wherever you are, whether it is amid
the snowy peaks of the Engadine, on the Amalfi Coast or in the
American Megalopolis. This magazine is designed to conjure
up the feeling of supreme wellbeing - of being one of a happy
few - on which we have built our reputation. Of course, we have
been through some tough times, and it has taken me a long
time to climb the ladder and get where | am today, but those
experiences have made me stronger. This issue explores the
story of our firm in depth and shows how success is within the
reach of anyone who thinks big and never loses faith. | have
chosen to devote it to remarkable individuals who have dared to
go their own way: Emma Watson, Zaha Hadid and up-and-coming
young fashion designers. It is a tribute to people close to me -
my family, friends, staff and partners - and to everyone who has
helped build the reputation of Maura Wasescha. Above all, it is an
invitation to our loyal customers and new arrivals to accompany
us on our journey to ever more magical experiences.

Maura Wasescha
Owner and Founder of Maura Wasescha AG
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n the road again for the second opus.

In this winter season, we are thrilled

to renew our wonderful collaboration

with Maura Wasescha. For this new

edition, | invite readers to (re) discover
the remarkable story of this incredible woman, who has
enjoyed an extraordinary career, punctuated by ever
more surprising encounters and experiences. At once a
business owner, mother, wife, and friend, Maura is truly
a multi-facetted individual, who masterfully manages
all areas of her life. Above all else, she is a brilliant
businesswoman, who has succeeded in making the
Wasescha name a favourite amongst the real estate
elite. The key to her success? Her kindness and a unique
vision of hospitality and service. From the peaks of the
Engadin to fine sandy beaches in Mauritius, from Snow
Polo to the Red Carpet, from the biggest names in show
business to the latest fashion designers, discover the
latest news and developments with Maura Wasescha,
through the prism of a new generation. With the arrival
of son Michael Angelo into the business, the future looks
bright. This ambitious young man is set to continue the
wonderful family adventure. The Waseschas are proud to
invite you on this fabulous journey to a selection of some
of their exceptional properties, where dreams really do
come true.

Gregory Ayoun
Founder of Les Editions Blush
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IF MAURA WASESCHA'S NAME RINGS A BELL IN THE WORLD OF LUXURY

REAL ESTATE, IT IS UNDOUBTEDLY THANKS TO ITS FOUNDER WHO HAS

SUCCEEDED IN STEERING HER COMPANY TOWARDS ITS CURRENT SUCCESS.

FROM ST.MORITZ TO MIAMI VIA THE AMALFI COAST, THIS FAMILY BUSINESS,

RENOWNED FOR ITS BESPOKE SERVICE, HAS ESTABLISHED ITSELF ALL

OVER THE WORLD. CREATIVE, PASSIONATE AND DARING, THE TALENTED

MAURA WASESCHA AGREED TO MEET WITH US TO LOOK BACK OVER HER

JOURNEY AND THE MOMENTS THAT HAVE MARKED HER CAREER.

Maura, you began your career
as a housekeeper for Interhome,
an apartment rental compa-
ny. Two years later, you were
appointed director of their
St. Moritz office, responsible for
over seventy employees. How did
that experience lead you to create
your own business?

Every stage of my professional
career has allowed me to develop
my knowledge. | was lucky enough
to have superiors who let me work
on my own, and take on solo pro-
jects where | could learn from my
mistakes. This is how | discovered
the world of real estate, particu-
larly luxury real estate. | studied
new languages and applied my
marketing knowledge to gradually
create my own network.

Today, you have built up a solid
reputation and you are a well-
known figure in the real estate
field. However, this market is
increasingly competitive. In your
opinion, to what can you owe
your success? What is the
Maura Wasescha special

added ingredient?

My business is often referred to
as “the small real estate boutique”.
At Maura Wasescha, the aim is
not only to sell or rent real estate
but to take time for each client.

To give one’s time and person

so as to understand the client's
needs and create a more personal
relationship with them. For me,
working with clients is like working
with extended family. Unlike other
companies in the sector, we are not
always present in every market.
We prefer to prioritize quality

over quantity, and oftentimes we
reduce the number of properties on
offer to better focus on customer
service.

In addition to your impeccable
market knowledge, what skills are
required in your profession? What
does your typical day look like?

In real estate, you have to be
very flexible because the typical
day rarely ends at 7pm. We need
to be there for our customers at all

times, day and night. Every day is
different and the unexpected can
happen at any time. One call, con-
ference or appointment ... and my
whole schedule changes. My quick
response time plays an important
role in my bond with clients.

Your sons, Michael and Matteo,
have followed in your footsteps
and today, are active members of
the family business. How did you
transmit your skills and knowl-
edge to your two sons? Did you
ever think that they would follow
the same path as their mother?
In fact, my sons wanted to
work for me, and not the other
way around. This profession is a
complex one that is often difficult
to balance with a social and fam-
ily life. The idea of them working
with me makes me very happy,
and while they are very young and
have little life experience, | am

certain that they will do a great job.

Matteo is interested in real estate
since he studies it, but he is also
keen to pursue an acting career
in America. Michael, on the other
hand, is fully committed to the
company but | tend to leave him
to his own devices so that he can
learn by himself and cultivate his
own style of approach.

As head of a company, a wife and
a mother, your days must be very
full. What do you enjoy doing in
your free time to help you relax
and unwind?

| like to do yoga to re-centre my-
self. In St. Moritz we are fortunate
to be surrounded by such extraor-
dinary nature. | love being in the
forest, whether walking or biking.
| also listen to classical music to
switch off.

Love and friendship ... your daily
mantra is to love life and to share
this love. How would you define
happiness?

My definition of happiness?
Be happy in and by yourself to
begin with as ultimately, others
are not responsible for our hap-
piness. Of course, we can always

MAURA WASESCHA
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have difficult moments, but we are
the only person capable of over-
coming these.

You are known and appreciated
for your perseverance and great
determination. What experiences
had an impact on you and helped
you become the adult that you are
today?

| grew up in a poor family, where
food was often scarce. This certain-
ly made me more mature.

When | look at the life | was
able to offer my children, | would
never have imagined that this
would be possible when | was
their age. Certain relationships
with the wrong men also left their
mark. | married too young and was
divorced at twenty-five, raising my
two children alone. This forged my
character because | had the lives
of my sons in my hands. These
experiences made me the strong
woman that | am today, hence my
life mantra: "Non mollare mai”,
meaning “Never give up”.

What is your best memory from
your career thus far?

| don't have a specific memory
in mind but overall, | would say the
happiness of each and every one
of my clients. Some of them even
write letters to thank me for their
positive Maura Wasescha experi-
ence! Some have brought tears to
me eyes, and small gestures like
this, always make you feel strong
and appreciated.

After a career spanning forty-two
years, Maura Wasescha now
oversees property all around the
world and boasts a competent and
determined team. In your opinion,
what is the key to ensuring you
stay at the top of your game?

It is essential that we are
aware of each other’s worth and
we should also keep in mind that
every personality makes the team
stronger and more interesting.
Each new member allows our
small family to grow in every sense
of the word.
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MAURA WASESCHA'S THIRD SON, MICHAEL ANGELO, HAD A THOROUGHLY
ITALIAN UPBRINGING - AND TO ITALIANS, FAMILY IS ALL-IMPORTANT.
GROWING UP, HE SAW FOLLOWING IN HIS MOTHER'S FOOTSTEPS AND
WORKING IN HER BUSINESS AS A NATURAL CHOICE OF CAREER. HE HAD
THE GOOD FORTUNE TO BENEFIT FROM THE ADVICE OF A SUCCESSFUL,
HIGHLY EXPERIENCED BUSINESSWOMAN, AND HER EXAMPLE TAUGHT
HIM TO AIM HIGH. DESPITE HIS YOUTH, MICHAEL WASESCHA IS TOTALLY
DEDICATED TO CARRYING ON THE FAMILY BUSINESS. THE FIRM'S FUTURE

ISIN GOOD HANDS.

LIKE KE SON

Michael Wasescha loves his job
and is determined to succeed. He is
constantly setting himself targets
and doing whatever it takes to
achieve them. His motto in life is
“Never give up and always give of
your best.” That's something he has
in common with his mother - and it
should take him far.

At 22, he has big dreams, but
he sees making his loved ones
happy as his greatest achievement.
His life revolves around his family
and friends. "l owe everything to
them. They've made me who | am.”
Carrying on the family business
was a natural choice of career for
him - and who better to train himin
the various aspects of the business
than his mother? That way, she can

pass on the secrets of her success
as they come up in the course of
the day's work.

THE CONCEPT
LUXL

Maura Wasescha's success as
a real estate agency stems in part
from a unique concept of service
- personalized and benevolent,
in which every owner is welcomed
as if they were a member of the
family. From the outset, the firm
has made a point of getting to know
each customer so as to understand
their complex individual circum-
stances and tailor its service to
their needs. This unusual definition
of luxury results in an exceptional
standard of comfort and allows
customers to make the most of

MAURA WASESCHA
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moments out of time - a precious
thing in a frenetic, non-stop world.
Achieving that can be challenging,
but it is always fascinating - and for
the Waseschas, it is fundamental.
Michael is determined to uphold
those values. He has a natural
tendency to empathize, which will
make it easy for him to see things
from the customer’s viewpoint and
will help him provide them with an
experience tailored to their needs.
When you're a Wasescha, excel-
lence means doing your best every
single day. Michael certainly seems
to think so: his favourite saying
is "You are what you do.” He sees
each day as an opportunity to do
better - but he is also a pragmatist,
and tomorrow’s target is simply to
stay well!

MAURA WASESCHA
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PROPERTY

t Maura Wasescha, finding a property to buy
‘ or rentisn't just about acquiring a roof over

your head: it's about maximum wellbeing.
A concept of luxury in which a house is a haven that
needs to be chosen with infinite care. Not surprisingly,
given her warm, human personality, Maura Wasescha
has a special relationship with every one of her
customers, offering a sympathetic ear and listening
carefully so as to help them make the right choices.
She sees it as essential to take the time to talk with
customers face to face, to let their wishes emerge so
that there will be a real connection between them and
their dream property - because the ideal location is an
expression of our emotions. Whether you're looking
for a cosy chalet in the Swiss mountains or an Italian
villa a stone’s throw from the sea, Maura pulls out all
the stops, making use of the vast network of contacts
she has cautiously and steadily built up over the last
42 years to find the perfect place for your particular
needs. The search process is tailored to each individ-
ual customer, and Maura guarantees absolute discre-
tion - no one will even know you were in St Moritz.

MAURA WASESCHA
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OF LUXURY

he Waseschas have their own definition of

luxury. For Maura, luxury means something

that is one of a kind, for which there is no
comparison. Every property she handles has to be
rare and exclusive. She is always on the look-out for
perfect, unique properties and endeavouring to bring
the impossible within her customers’ reach. Her prop-
erties are meticulously selected: no detail escapes
her eagle eye. Working with a team of architects from
all over the world and highly-reputed craftsmen, she
creates exclusive contemporary interiors that strike
a perfect balance between the latest technologies,
the highest standards of workmanship and superb
materials, and apply feng shui principles. The name
“Maura Wasescha” conjures up a particular look and
style as well as a person. Discreet harmony is Maura
Wasescha's signature. Each of her unobtrusive, holisti-
cally designed decors fits the buyer like a second skin.

MAURA WASESCHA
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SERVICES

hat good is luxury if you can't take the time

out to enjoy it? Maura Wasescha appre-

hends and caters to your individual needs
so that you can make the most of timeless moments
with family and friends in a lovely setting - an oasis
of wellbeing, away from packed schedules and the
frenetic pace of city life. Like a tailor who adjusts your
garments to fit you to perfection, Maura Wasescha
is not satisfied until the luxury services she provides
tally precisely with your requirements, so she can be
sure that nothing will cloud the perfection of your stay.
She offers a 24/7 concierge service that can take care
of everything from limousine transfer, skiing tuition
and a gourmet chef to cook for you to organizing
events in Switzerland or abroad, leaving you free to
enjoy simple pleasures to the full. This supreme level
of service is the cornerstone of the firm's success.
Maura Wasescha transports her customers out of their
everyday routine into uniquely special surroundings.
Very few places instantly feel like home, but Maura
seems to have an uncanny knack of finding those rare
locations where dream merges into reality.

MAURA WASESCHA
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